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This graphic design portfolio presents the work that best represents my range of skills and person-
al style. In this portfolio it has been divided into categories showing both Graphic Design and
lllustration projects.

- Katrina Mathebula
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CORPORATE IDENTITY

Creative Kat

Corporate identity for my brand as a graphic designer. Creative Kat Designs.
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Business Cards:

Katrina mathebula

079 8756927 katiemathebula6@gmail.com

Find us at 76 Armstrong Ave Durban
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DRAND STRATEGY

Dacardi

The challenge was to create a physical activa-
tion or experience that creates an epic summer
moment, the concept i came up with is Bacar-
di’'s will host a party in a submarine! called Sub
Casablanca.
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21,989 likes
bacardi Bacardi presents #DoWhatMovesYou the

most legendary party of 2019! come party with us
in a submarine... more

. Add a comment...
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DRAND STRATEGY

Splashy Fen

Logo Specifications
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Splashy
Splashy - SA’s Friendliest Festival
New brand identy for Splashy Fen 2019
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PROMOTIONAL ITEMS
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To Kill a

=DITORIAL DESIGN

During the 1930s in the P ®
segregated Southern United —
O O O\/@ r S States, told through the eyes o
of Scout Finch, you learn =
about her father Atticus =
Finch, an attorney who a 7\L é{“o\ L Vs /%
hopelessly strives to prove = f n <a T
the innocence of a black man =)
unjustly accused of rape; and () w3
about Boo Radley, a mysteri- 2.
. . ous neighbor who saves =
Re-design for existing book covers. B ¢ 21.dl her brother Jem fg_ == =S8
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. After his parents"death, Jacob
*.Jankowski is left penniless and
homeless. Events lead him to
Joining the circus as their vet,
working under their unstable boss

Set in Afghanistan and the
United States, Amir, a male
from Afghanistan who needs
to find his way in the world as
he realizes that his own belief
system is not that of his
dominant culture. It is the
story of both fathers and sons
and friends and brothers, and
it is a novel about right and
wrong and the nature of evil.

August whose violent tendencies
give everyone reason to be
cautious around him, including his
beautiful and quiet wife Marlena,
whom August is very possessive of
and who Jacob finds himself soon
falling in love with.
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ADVERTISING AND PROMOTION

Aromart

Guerrilla Advert Storyboard
What does a nosey pepper do?
Arﬂnatchuseu:lauour_ N
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| have displayed the three different types of Aromat flavours through advertisement

The Guerrila Advertisement is of a mealie on a sidewalk, it represents the corn flavoured Aromat.
The Press Advert represents the spicey flavoured Aromat.
The Storyboard represents the cheese flavoured Aromat.

Press Advert



ADVERTISING CAMPAIGN

Social awareness campaign for the Make a Wave
Foundation. Creates awareness for oceanic pollution
and the devastating affects it has on marine life and
human consumption.

Ocean Pollution

©) Instagram
@ make_a_ wave

Would you eat these?

Stop Oceanic Pollution

@ The Make a
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1,989 likes
make_a_wave  Stop global warming... more

View all 99 comments

Stop Trashing Our Oceans @ o
((@The Make a Wave Foundation ﬁ Q O rg\




BROCHURE DESICN
Happy Pets




Design solution for children in Warwick Junction Durban.
“Concrete jungle” wall murals.
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Wall mural for children to colour in with chalk.
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ILLUSTRATION

Peach branady

Paul Masson Peach Brandy surrealism poster.

~ "Peach Brandy
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ILLUSTRATION

Sea Pollution

Poster of turtle with plastic around its neck to
encourage awareness for sea pollution.



ILLUSTRATION

Flephant Poster

Poster made of words that describe an elephant




ILLUSTRATION
Nyaminyami ook

Book illustrations for Nyami Nyami Tonga River God myth.

Nyaminyami God of the Z i
who lives in Lake Kariba, is believed to
be a serpent like creature.

Tonga River God
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# Nyaminyami was big. He protected the He caused the flood once and again a
Legend has it that the water stains red Batonga people. Until one day the flood of one thousand years.
# when he swims past. Kariba dam was built, this angered

-

- Nyaminyami.



